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SB2905 I_ATE .

Appropriates funds for a study by the Legislative Reference Bureau on the effect of regulatlons of
Kona coffee blends. .

Conference Room 224, Tuesday February 5, 2008, 2:45 pm
Thank you for allowing us to testify in Support of SB2905.

The Hawau Coffee Association supported the passage of SCR102 last session whmh called for a
study on the effects on farmers, processors, retailers and consumers if certain changes are made to
the current Kona blend laws and view SB2905 which calls for an appropriation to fund such a study
as a positive measure. )

With many agricultural industries in Hawaii in serious trouble (like the closure of Qahu’s last dairy
processor) it would be a mistake to legislate major changes to a the healthy Kona coffee industry
without first undertaking a marketing impact study. The Kona coffee industry finds itself in a unique
and positive situation with:

¢ Acreage planted in Kona coffee increasing 111% since 1992.

o The number of Kona farms has increased 36% since 1997

¢ Coffee cherry prices paid to farmers increasing at 15.4% annually

o And the farm gate value of the Kona coffee crop has increase 2900% since 1969 which is an
‘average annual increase of 37%. '

(The above statistics provided by the National Agricultural Statistics Service)

Given the health of the Kona coffee industry, it would be imprudent to consider significant economic
change without first conducting an adequate markefing impact study. Raising the blend requirement
si gnificantly increases the price of a bag of Kona coffee blend on the retail shelf and has an even
more significant impact on the purchases by Hawaii’s restaurants and hotels for the foodservice
channel.

Let’s take the time to gather the information with which to make an intelligent decision before
leaping blindly into emotional legislation. :

Thank you for hearing my tesﬁmony

D avid Gridley
H awaii Coffee Association



SB2905: Appropriates funds for a study by the legislative reference
bureau on the effect of regulations of Kona coffee blends.

Submitted to the Senate Committee on Agricultural and Hawaiian Affairs

Hearing Date February 5, 2008

Submitted by: Charles Moss
Aina na Hoku Kai1 Farm

Dear Chairperson Tokuda and Vice-Chair English and members of the committee:

e Background

Kona coffee farmer, estate grown, estate processed, and estate retailed

Retired, third generation Kona Coffee grower

Eight acres, since 1930°s, coffee & livestock, 100% hands on

Farming because right for the ama, right for quality of life, and pride in a

world class product ‘

e Like many Kona Coffee farmers, the income from the coffecis a
supplemental

e Opposed to this bill

e It is wasteful, unneeded, and probably largely counterproductive

e Last year the legislature found as fact im SCR102/SD1/HD1 that “existing
labeling requirements for Kona coffee causes consumer fraud and confusion
and degrades the ‘Kona coffee’ name.”

e What is needed is passage of a simple fix to the labeling requirements as
contained in HB72 and SB661.

¢ Once that is done, then perhaps some study work would be appropriate,
although not necessarily as scoped in SB2905.



e Proposed study is wasteful, unneeded & probably counterproductive
e Studies “feel good”, how can you be opposed?
e The focus is wrong

¢ Flooding the market with around 5 million pounds of deceptively
labeled blends is a known issue, vs the less than that of kona that 1s
grown.

e Free market of properly labeled products (blended or not) should
determine the fiscal results, not a study and legislation.

e Waste is when you use resources fo do something that isn’t needed.

Last year the legislature determined that the curent labeling practice

causes fraud, therefore a study isn’t needed before action.

¢ The study is potentially counterproductive as it will delay action on
the biggest issue

¢ Past studies have been inconclusive, other than establishing that
the current practices are deceptive to consumers

¢ Isit realistic to expect funds appropriated in July of 2008 will
result in a definitive study by December when all other studies on
coffee labeling/market effects to date have failed?

e Some other thoughts
¢ Focus of the study is mixed good & bad
+ Siated purpose is: “a study to evaluate possible impact on farmers,
processors, retatlers, and consumers if certain changes are made...”
¢ Establishing winners & losers will not move the community toward
consensus.

e Those that are exploiting the legalized fraud permitted by the
current labeling requirements will be the losers, and they won’t
like that.

s TItis the job of the legislature to provide laws that provide a level
playing field for truthfully labeled products to compete, and the
free markets job is to sort out the winners & losers.

¢ Study of mstituting state certification for Kona coffee grown and sold in
Kona 1s unneeded and potentially devastating to the standard bearing
small estate farms that market directly to consumers and is not addressing
an established problem. The current certification requirements were put
in place to prevent a recurrence of another “Kona Kai” counterfiet coffee
situation.

¢ Development and growth of other Hawaiian regional coffees, mainland
protection of Hawaiian grown coffees, and pluggmg the dual identity



loophole are all worthy of methodical, unbiased study once the big
problem of deceptive labeling in Hawaii is fixed.
e Red Herrings I hear from time to time on the subject
e The small cherry farmer is concerned about a glut of Kona coffee if
the blend rules are changed
e Probably true, but not warranted
e Told to be worried by processors who buy their coffee
e Not plausible given only about 15% of the crop goes into the
blends, and the crop selis out each year, and about 5 million
pounds of Kona blends are on the market
e You may hear processors say they “represent” the cherry farmers
e Just about as likely as the used car seller “represents” the car buyer
e Demand for 100% Kona is small, therefore sale to blenders is needed
e Only about 15% of the crop goes to the blends, easily absorbed by
the demand that had been getting filled by the 5 Million pounds of
“Kona blends”
The hotels can’t afford to supply 100% in the room
¢ * Possibly true, but is that worse than providing a 90% foreign
coffee blend deceptively labeled implying it is Kona?
s The hotels may well be able to afford some other way of creating a
positive Hawaiian experience
Consensus 1s required before action
o It would be nice, but is unrealistic to expect
e The stakeholders bave different interests, any change will
mvolve “winners & losers™
e The current law, in the words of the legislature “causes consumer
fraud and confusion, and degrades the “Kona coffee” name.
+ Stonping fraud should not require the concurrence of the
beneficiary of that fraud!
o Conclusion
¢ Funding the study is not required, or appropriate until the underlying truth in
labeling problem is fixed.
¢ The committee should be focusing on SB661.

Mahalo,

Charles Moss
Aina na Hoku Kai Farm
74-4993 Mamalahoa Hwy, Holualoa, HI 96725
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PRODUCT FLOW OVERVIEW
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) 3 3\
Foreign Kona 4.5 milli
< Milen
Amilion [|  Coffee >_, Blend » pounds
ounds
p Dgces this token
) amount of Kona
coffee warrant
Kona Coffee J < the use of the
name Kona on
) ~ —— 15% 4.5 milion
, 5 pounds?
3 million Kona Select
pounds 5|  Coffee > ﬁ_lmy , 85% o 100% 2.5 million
Extra Fancy Kona pounds
v, A o
Growing Processing Importing Roasting
Planting Pulping Buying Packing
Pruning Fermenting Shipping 8
Fertilizing Drying Fumigating -
Suckering Hulling Blending Retailin
Picking Grading
Notes: 1) All pounds are “gifeen equivalent” coffee Feb 1, 2007

2) “Typical’ year



SB2905: Appropriates funds for a study by the legislative reference
bureau on the effect of regulations of Kona coffee blends.

Submitted to the Senate Committee on Agricultural and Hawaiian Affairs

Hearing Date February 5, 2008

Submitted by: Charles Moss '-ATE

Aina na Hoku Kai Farm
Dear Chairperson Tokuda and Vice-Chair English and members of the committee:

e Background

o Kona coffee farmer, estate grown, estate processed, and estate retailed

¢ Retired, third generation Kona Coffee grower

e Eight acres, since 1930’s, coffee & livestock, 100% hands on

e Farming because right for the aina, right for quality of life, and pride in a
world class product _

e Like many Kona Coffee farmers, the income from the coffee isa
supplemental

e Opposed to this bill

o It is wasteful, unneeded, and probably largely counterproductive

e Last year the legislature found as fact in SCR102/SD1/HD] that “existing
labeling requirements for Kona coffee causes consumer fraud and confusion
and degrades the ‘Kona coffee’ name.”

¢ What is needed is passage of a simpie fix to the labeling requirements as
contained in HB72 and SB661.

e Once that is done, then perhaps some study work would be appropriate,
although not necessarily as scoped in SB2905.



e Proposed study is wasteful, unneeded & probably counterproductive
e Studies “feel good™, how can you be opposed?
e The focus is wrong
¢ Flooding the market with around 5 million pounds of deceptively
labeled blends is a known issue, vs the less than that of kona that is

Srown.

¢ Free market of properly labeled products (blended or not) should
determine the fiscal results, not a study and legislation.

¢ Waste is when you use resources to do something that isn’t needed.
Last year the legislature determined that the current labeting practice
causes fraud, therefore a study isn’t needed before action.

¢ The study is potentially counterproductive as it will delay action on
the biggest issue

e Past studies have been inconclusive, other than establishing that
the current practices are deceptive to consumers

¢ Is it realistic to expect funds appropriated in July of 2008 wall
result in a definitive study by December when all other studies on
coffee labeling/market effects to date have failed?

s Some other thoughts
o Focus of the study is mixed good & bad
¢ Stated purpose is: “a study to evaluate possible impact on farmers,
processors, retailers, and consumers if certain changes are made...”
e FEstablishing winners & losers will not move the community toward
consensus.

e Those that are exploiting the legalized fraud permitted by the
current labeling requirements will be the losers, and they won’t
like that.

o It 1s the job of the legislature to provide laws that provide a level
playing field for truthfelly labeled products to compete, and the
free markets job is to sort out the winners & losers.

¢ Study of instituting state certification for Kona coffee grown and sold in
Kona i1s unneeded and potentially devastating to the standard bearing
small estate farms that market directly to consumers and is not addressing
an established problem. The current certification requirements were put
in place to prevent a recurrence of another “Kona Kai” counterfiet coffee
situation.

¢ Development and growth of other Hawaiian regional coffees, mainland
protection of Hawaiian grown coffees, and plugging the dual identity



loophole are all worthy of methodical, unbiased study once the big
problem of deceptive labeling in Hawaii is fixed.
¢ Red Herrings I hear from time to time on the subject
¢ The small cherry farmer is concerned about a glut of Kona coffee if
the blend rules are changed
e Probably true, but not warranted
e Told to be worried by processors who buy their coffee
e Not plausible given only about 15% of the crop goes into the
blends, and the crop sells out each year, and about 5 miilion
pounds of Kona blends are on the market
e You may hear processors say they “represent” the cherry farmers
¢ Just about as likely as the used car seller “represents™ the car buyer
e Demand for 100% Kona is small, therefore sale to blenders 1s needed
e Only about 15% of the crop goes to the blends, easily absorbed by
the demand that had been getting filled by the 5 Million pounds of
“Kona blends”
The hotels can’t afford to supply 100% in the room
e Possibly true, but is that worse than providing a 90% foreign
coffee blend deceptively labeled implying it 1s Kona?
» The hotels may well be able to afford some other way of creating a
positive Hawaiian experience
Consensus 1s required before action
e It would be nice, but is unrealistic to expect
e The stakeholders have different interests, any change will
involve “winners & losers™
e The current law, in the words of the legislature “causes consumer
fraud and confusion, and degrades the ‘Kona coffee” name.
o Stopping fraud should not require the concurrence of the
beneficiary of that fraud!
¢ Conclusion
¢ Funding the study is not required, or appropriate until the underlying truth in
labeling problem is fixed.
¢ The committee should be focusing on SB661.

Mabhalo,

Charles Moss
Aina na Hoku Kai Farm
74-4993 Mamalahoa Hwy, Holualoa, HI 96725
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Require at least 75% Kona Coffee in the bag if the Kona name

is used and disclose the origins of other coffees used in the
blend.

View Current Signatures - Sign the Petition

To: Hawaii State Legislature House and Senate

To the members of the Hawai'i State Legislature:

Rep. Herkes has introduced HB 72, and Senator Kokubun has introduced SB661, to require at least
75% Kona coffee in the bag for the Kona name to be used on the label and to require disclosure of
the origins of other coffees used in the blend. This bill is critically important to Kona coffee
farmers. We hope you will give it your support.

We agree with the decision of the County Council of Hawai'i to: :
1) ALLOW the use of the name, "Kona Coffee Blend" in connection with any coffee packaglng
which contains 75% or more Kona coffee by weight; and

2) REQUIRE prominent identification on any package of "Kona Coffee Blend”, to include the
percentage by weight of any United States-grown coffee and in the case of foreign coffee, to
include the country of origin and percentage by weight. This identification shall be printed in
descendmg order of percentage by weight with the geograph1c origin and labeled by using print
equal in size to the largest print on the seller’s label.

Since 1992, the 10% blend law has damaged the reputation of Kona coffee and threatened the
economic well-being of Kona coffee farmers. Blenders, and the processors who sell to them, want
1o retain the right to use the Kona name on a deceptive product in which Kona coffee cannot be
tasted. Farmers who sell 100% Xona coffee need to protect its reputation as a world-class, specialty
coffee, to maintain the economic viability of 650 Kona farms and Hawaii County agriculture. 10%
Blends that use the Kona name threaten the livelihood and future of Kona coffee farmers. We are
not opposed to blends. Blenders can continue to put 90% foreign coffees and 10% Kona in their
bags and call the blend whatever they like, as long as they do not use the Kona name.

We, the undersigned, support Hawaii State Legislature Bills HB72 and SB661 which changes
labeling requirements for Kona coffee by specifying that "Kona" or "Kona Coffee" shall not be
used on the label unless the coffee contains at least 75% of Kona coffee meaning coffee grown in
the South Kona district or the North Kona district by weight.

Sincerely,

The Undersigned

hitp://www.petitiononline.com/75Kona/ 2/4/2008
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Require at least 75\% Kona Coffee in the bag if the Kona name is used and disclose the origins of... Page 1 of 2

Require at least 75\% Kona Coffee in the bag if the Kona name is used and disclose the origins of other

coffees used in the blend.

We endorse the Require at least 75\% Kona Coffee in the bag if the Kona name is used and disclose the origins of other coffees

used in the blend. Petition to Hawaii State Legislature House and Senate.

Read the Require at least 75\% Kona Coffee in the bag if the Kora name is used and disclose the origins of other coffecs used in the biend. Petition

Sign the Require at least 75\% Kona Coffee In the bag if the Kona name is used and disclpse the origins of ather coffees used in the blend. Petiian

Name Comments
51, Ed Bourgeois Have pride in your quality coffee!!

50.Ken Bozarth ~ Why has it taken so long for this to happen?
49, Chris Moser

A% Tong
47. Donna Sakaida
Heidi
46- Wakdmann
45, Brian Fowijer
44. Yigin
43. John Piwaron I love Kona coffee!
42, Jonathan Goll
41. Gene Michels

Address; Zip Code

10940 Wilshire Blvd, Los Angeles,
CA

NY 12901

62629
China
53207
92620

Haweaiian_Kona Cotiea =%
Buy 100% Kecna / No Blends
‘Wholesale Fricing

100% Hawailan Kona Coffea
Factory Direct, Wholesale & Retall
Roasted Fresh, Low Online Pricing

Lechuulz Farms Kona Coffee
We do nok roast until you order?

premier coffee selaction
tooking for gourmet coffees & gifks
Feee shipping op erders over 5 Ibs. discover ours, wholebean or

W diract.com Tawe com vrwvr fehuulafarms.cam ground
don-francisco.com
Adn by

40. 520 P bring back the integrity of Kona coffee 1024 Meadows Ave,32804
39 getes actually, it should be 1001% Kona! Montgomery Village, MD 20886

Charlene
-38. Sweeney Should be 100\ | 9 Hancock 31, 02129

David F 2455 Via La Mesa, Chino Hills, CA
37. Hickman 91709 plus we own three units at the

Maui QOcean Club/Kanapalli Beach
36. (S::lrﬂ-: erwood Truth in advertising is paramount. Marietta, Ga. 30064
35 Rabert G P.O Box 296 [ron Mt,, Michigan
* Foster 49801

Brian M
34 Colwell
33, John P. Goese Lh;; zilso'?xtremely important, let's be honest with the consumers up front before the purchase,

Kemneth
32, Purington 24032
11 Robert W, 721 Santa Rosa Street, Sunnyvale,

* Morrison CA 94085

Kathering F. 1
30. Bowers Frederick, Maryland 21703
29. John Barry

Andrew
28. Scherer Long Isfand, NY 11803

27. Carol Peterson

The curreanl state of affairs, in which unknowing people buy coffee with only 10\% Kona and think

26. David Lewis they're getting the real thing, only serves to dilute the value of one of the islands' premium assets.

protect your farmers and customers. Thank youw
David
" Schellenberg

Stephen H.
" Greenberg

25

24 Kona should be all Kona

23. Craig Andrews I want to help all the Kona Coffee farmers & every vote is crucial!

22, Bob Smith Lactually want 100\% Kona, but 75\% is a good start

21 g::i.glm B Now is the time to egt this done. We have fought for 14 years! Let's go! -
20 Phillip I. I do not want to be waisting my money on fraudulent/minimal Kona when I think I am paying for
" Brown the real thing!

Lttt rarrar motitinnanlina nnmimad nerl/cioned ro1?78K ana 7751

It's as if wine with 10\% grapes from Napa were to b soid as Napa wine. Please pass these bills to

Sants Cruz, CA 95060

51 Holly Berry Ct, Blythewood, SC
29016

238 Elmhurst Dr, Rexdale, Toronto,
Ontario, Canada. M9W 2L8
P O Box 248, Honaunau, H 96726

60555

21412008



. Require at least 75\% Kona Coffee in the bag if the Kona name is used and disclose the origins of... Page 2 of 2

Linda M . " 5102 Abby Rd.N Richland Hills,TX
19. Hughes Kona coffee should be at least 75\% or more Hawaiian grown coffee!! 76180
Karessia V, PO Box 561676, Los Angeles, CA,
18. | ones 90036
DonR
17. 5 ogshead 30097
16, Bruge Corker  10\%% Kona blends seriously damage Kona's reputation as a specialty coffee PO Box 417, Holualoa, HE 97825
15 Jim 4254 Bridege Court, Norcross, GA.
" Williamson 30092
14. Betty Rodgers Campo , Colorado 81029
13. Randy Welfley fnil:ilsy t;:gpon this petition as it provides similar "truth in labeling” as in the wine and other Alpharetta, GA 30004
12_jonathan jones 90062
11. cindy jones - 90062
. . t C s, VA
t0, Scott Sanborn  1t's only right. Do it now, please! go‘f :55 ourt, Potoma Falls
o Thomas
* Flanigan
g Theresa 1739 SW 51st Street, Cape Coral,
© Jakubowski Florida 33914
7. John Allen  1suppert this 100\% 19078
6. Don Girdwood
5 Phillip 1 support the Kona coffee bill
" Emerson
4. debra grizzle
3. Randy Wilson Iwould like to sec Kona as 100\%
2. ]S(:zsatigh Using the Kona name in a blend with less than 75\% Kona coffee is decepiive advertising. Captain Cook, HI 96704
1. Mark Shultise Blendess have fooled the public long enough! Let's have trusth in labeling, gg}?ﬁ 3822 Captain Cook, HI

View Signatures : 2301 2251 2201 2151 2101 2051 2001 §95%F 190F 3851 1801

1781 1701 1651 160F 155t 1501 1451 1401 1
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=
=
f—
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PetitionOnline.con has disabled the display of email addresses for signatories who chose 10 make their address
public. We have done this to reduce the spread of harmful Windows viruses which barvest email addresses from
the web cache of infected computers. This also prevents spammers from harvesting emat] addresses from this site.

The Require at [sast 75\% Kona Coffee in the bag if.the Konn name is used and disclose.the origins of other coffess used in the blend. Petition to Hawaii State Legislature House and Senate was ¢reated by
mepibers of the Kona Colfee Farmers Association and written by Suzanne Kustusch (konpcoffeefarmers@gmail.com). The petition is hested here a1 wwny. PetitionOnline.com as a public service, There is
no endorsement of this petition, express or implied, by Arifice, Inc. or our sponsors. For technical support please use our simple Petition Help form.

Send Pegvionto o Fignd - Start a Pastion - Privacy - Gonibutions - Gamments ond 5t
PetitionOnline - DesignCommunily - ArchitectureWeeX - Great Buildings - Search

hitp: A PetitionOniine.com/7 5 Kona petition. ! © 2005 Anifice, Ing. - All Rights Ressrved.

httns fAwww netitiononline.com/mod  terl/siemed.cei?75Kona&2251 2/412008
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Require at least 75\% Kona Coffee in the bag if the Kona name is used and disclose the origins of other

coffees used in the blend.

We endorse the Require at least 75\% Kona Coffee in the bag if the Kona name is used and disclose the origins of other coffees
used in the biend. Petition to Hawaii State Legisiature House and Senate.

. Sign the Require at least 75\% Kona Coffee in the bag if the Kona name is used and disclose the origins of other coffees used in the blend. Petition

Name

James H. "Bert"
" Woodalt
2300. Bill Adams
2299 stephen k coffee
2298. Euclides Perez

2297 Jennifer R. Adams

2301

2296. Victoria Scott
2295, Jeff Mortlock
2294, Dariel Jamieson

2293. Patricia C. Hanwood

2292. Richard K. Harwood

2291, James Bames

Comments

Consumers deserve the truth, kona growers deserve the benefit of the truth.

We The People - 75\% Sending support from Cocoa, FL.
T am in favor of the Bill requiring 75\% Kona Coffee in all Kona Blend sold.

I want real Kona coffee in Kona cofiee I buy

Address; Zip Code
Prescott AZ 86303
96704

82-6016 Puuhonua Beach RD.
Capt. Cook, Hi 96704

1510 Pump Road, Richmond,
VA 23238

1510 Pump Road, Richmond,
VA 23238

fHawalian Kona Colfee 100% Hawaiiap Kena Coffee
Buy 100% Kona / No Blends
Whaolesale Pricing

v Coffeebeandirect.com

LOD® Lehuula Farms Kana Coffen Xona Caffas

Factory Direct, Wholesz!le & Retail We do not roast unt] you order?

www . goldstarceffee.com wwwi.lehuofafarms.com

Hunt{ng for kona coffee? Visit our
Roasted Fresh, Lowe Online Pricing Free shipplng on orders over 5 (bs, kona coffee guide.
FantasticFingings.com

mwGoogL

2290. Jenica Faye
2289. Deborah Taylor
2288. Debbie Kimble
2287. David Eaton
2286. Gregory Farley
2285. tanja martling
2284. Cynthia Jones

2283. Cynthia Brady
2282. Maria Kober
2281. Cheryl A. King

2280, Cynthia Kennedy

2279. Bruce McGraw
2278. Susan Zaretsky
2271. Delphine Busch
2276. David Znidersic
2275. John Glaze
2274, LuAnn Glaze
2273, James Elstran
2272. chris baines
fernanda A.
221 Christianson
2270. Paul Loewe

2269. Marvin Hochstedler
2268. Patricia M Walsh
2267. Michael Letsche
2266. Robert P Walsh

2265. Vassilico

2264. beverly meyer
2263, Thomas Grippo
2262. Mike Glaubit

2261. JOHN KURATA

2260. Janet Kurata

Christopher Emanuel

keep kona coftee kosher

It is only commen sense and truth in advertising to requite that Kona Coffee really contain
enough Kona coffee to mert the name.

Please pass 75\% measure

a brand should have the right to its name

Another way for the greedy to move to Dubai | Shameful and disgustng .

As a State of Hawaii asset, The Kona Coffee growers deserve the full support of the state to
insure that Kona Coffee will continue to be viable industry for the peopte of Hawaii.

Only 100\% Kona is Kona

Kona means something/blend means something else

Real Kona coffee is head and shoulders aboves any other in my opinion, that is why I buy it,

httn-/forarar netitionanline com/mod nerl/sioned coi?75K ona& 1

San Diego, CA 92111

86314

P.0O. Box 6331 Qcean View, Hl
96737

96740
96740

73-4310 Mamalahoa Hwy Kailua
Kona HI 96740

868 E. 250 So. 84037

95423

5295 ne 54th ave. Portland
Oregon 97218

Riverhead NY 11901

Riverhead NY 11901
77546
66215

23060
12529 El Camino Real, #D, San

Diego, CA 92130
12529 El Camino Real, #D, San

2/4/2008



.« Require at least 75\% Kona Coffee in the bag if the Kona name is used and disclose the origins ot... Yage 2012

Diego, CA 92130
2259, David Lally
2258, john simmons
. 1 have bought 100\ Kona Coffee for the last three holiday seasons and it is the best! No one ,
2257. Joshua Rideout should be allowed to hijack the quality which is assused by the Kona name. St John's, _NL’ Canada
4141 Stevenson Blvd, Apt 204,
2256. Melody Hall Fremont, CA 94538
Percy & Deborah . . . TN .
2255, Chinery This is a no-brainer. Protect the name Kona. It literally implies high-quality coffee. 96740

2254, Sue Moss

2253. Susan Simmons

2252. James M, Lane 92176
2251. Roberta S. Hykes

1101 1051 1001 951 901 851 801 751 701 651 601 551 501 451 401 351

301 251 201 151 101 5% 1

PetitionOnline com has disabled the display of emai] addresses for signatories who chose to make their address
public. We have done this to reduce the spread of karmfial Windows viruses which hacvest email addresses from
the web cache of infected computers. This also prevents spammers from harvesting email addcesses from this site.

The Require at least 751% Kona Coffen in the bag if the Kona name is used and disclose the origins of other coffces used in the blend. Petition to Hawaii State Legislature House and Senate was created by
members of the Kona Coffee Farmers Association and written by Suzanne Kustuseh (konacoffecfarmers@gmail.com). ‘The petition is hosted here at www.PetitionOnline,com as a public service. There is
no endorsement of this petition, express orimplied, by Anifice, Inc, or our 57 For 1echnical support please use our simple Petition Help form.

Sand Petition (9 2 Friead - $tart a Pefition - P4vacy - Contribitiens « Comments and Suggeshons
PetitionOnline - DesignCommunity - ArchitectureWeek - Great Buildings - Search

http:idwww, PetitionOnline.com/75Kona/petition.fitml © 2005 Astifice, Inc. - All Rights Reserved.
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Testimony of Bruce Corker IN OPPOSITION to SB2905--
(Relating to a Study of Regulations of Kona Coffee Blends)

Senate Committee on Agriculture & Hawaiian Affairs

Date: February 5, 2008 I-ATE
Time: 2:45 pm

Place: Conference Room 224
TRTERRERR TR I AR TR kTRt RNRk

Chairperson Tokuda, Vice Chairperson English, and members of the Committee:

My name is Bruce Corker; I am a coffee farmer in Holualoa on the Big Island.
I am president of the Kona Coffee Farmers Association.

The KCFA is a membership organization with close to 200 members. The purpose
of the Association is to protect the interests of Kona coffee growers. Voting
membership is limited to coffee farmers.

The Kona Coffee Farmers Association QPPOSES SB2905.

We are in opposition to the Bill because we believe it is being used to avoid dealing
with on-going Consumer Fraud.

We oppose this Bill because it is being used as a reason not to provide open
committee hearings for SB661 (Truth-in-Labeling for Kona Coffee)--a Bilt which is
now pending before this Committee for a second year in a row.

Our view is that SB2905 is being used by corporate special interests as part of a
“study and stall” strategy to avoid open consideration in a committee hearing of the
Consumer Fraud question.

A study is not needed. It is inherently deceptive to use the “Kona” name for 90%
foreign-grown coffee. Itis a matter of common sense.

One need only go into the markets in Kona or Oahu to see the deception in labeling
and watch visitors being misled into believing they are buying “Kona Coffee”.

Last year the Legislature made a factual determination that

“existing labeling requirements for Kona coffee causes consumer fraud
and confusion and degrades the ‘Kona coffee’ name.”

(SCR102/SD1/HD1)



Fraud is frand. We believe the Legislature does not need a study to know that it has
a responsibility te stop Consumer Fraud--without additional years of delay.

Even if a study were to proceed, we believe any study should be done, not by the
LRB, but by a researcher who is INDEPENDENT and has EXPERTISE in
consumer protection and fair marketing issues.

In fact, such a study has been done and is available. Aurora Hodgson (UH Manoa)
and Christine Bruhn (UC Davis) published an article in the Journal of Food Quality
in 1993. The article documents their study--a study which is precisely on point. The
article states their “commeon sense” conclusion and recommendation as follows:

“Coffee blends containing less than 50% Korna Coffee may not use the
descriptor Kona Coffee Blend.”

Dr. Hodgson confirmed to the KCFA last year that, “Dr. Bruhn and I think that the
results still apply today.”

With the availability of this study from distinguished academics with independence
and expertise, why would the Legislature spend taxpayer money on a new study? Is
this a matter of special business interests shopping for a different result?

Again, T emphasize that we do not believe a study has any relevance to the issue of
putting a stop to Consumer Fraud. HOWEVER, if there is to be a study, I would
like to make the following points.

1) The focus of a study should not be on the “impacts” that might be felt by certain
business interests if an end is put to Consumer Fraud, There is no justification for
the implication in the language of the Bill that Consumer Fraud should be allowed
to continue if the Blenders (or anyone else) would suffer adverse economic
“impacts®.

Yes, Blenders will lose the exorbitant profits they now make by selling $5/1b
commodity coffee at $15 to $18/Ib premium prices--when the “Kona” name appears

-on bags of 90% foreign coffee. These exorbitant profits are available only because

the name “Kona” appears on the bag,

2) If there is to be a study, the focus should be on the extent to which the current
status quo damages Kona coffee growers economically and degrades the Kona coffee
name. For example, given basic principles of supply and demand, to what extent
does the estimated annnal sale in Hawaii of S million pounds of “fake Kona coffee”



(ie, 10% Xona blends) swamp the approximately 3 million pounds of coffee grown
in Kona each year, depress prices for the genuine article, and lower the income of
Kona coffee farmers? What is the cost of the status quo to coffee growers?

3) This is not a “CONSENSUS” issue. Opponents snggest that nothing should be
done unless there is consensus in the “Coffee Industry”—which they define to
include large corporate coffee interests which profit from “10% Kona Blends”. The
economiic interests of the Blenders and coffee growers are directly in conflict on this
issue. HOWEVER, even if there were total consensus to keep the status quo,
consensus should not be a precondition for putting a stop to Consumer Fraud and
Deception.

4) We know of no other region anywhere in the world that permits the use of the
names of its specialty crops with as little as 10% genuine content. Have you ever
seen

A 10% Blend of Scotch Whiskey?
A bag of 10% Idaho Potatoes?

A 10% Bag of 10% Maui Onions?
A 10% Napa Wine?

The question is “Why is Hawaii law out of step? Why is Hawaii permitting damage
to the Kona name, instead of protecting one of the State’s heritage crops?

Another point I would like to make very clear: The coffee farmers are NOT asking
that 10% blends be prohibited. Coffee blending is an art used to develop distinctive
flavor profiles, If the Blenders believe that they can create a wonderful tasting blend
with the addition of 10% Kona coffee--that is-fine with us. Our position is merely
that they should not use the Kona name for 90% foreign ceffee. They can call their
blend a “Tropical Blend” or a “Tradewinds Blend” or some other similar name,
but don’t call it a “Kona blend”. The simple reason they don’t do this is that the
premium price comes not from the coffee flavor, but from the “Kona” name on the
bag. This is why Blenders oppose even holding a hearing on SB661.

The Legislature should show respect for the Hawaii County Council--and honor the
Council’s request that the pending Truth-in-Labeling for Kona coffee bills be heard
in Committee and enacted. (Hawaii County Council Resolution No. 417-07,
November 20, 2007.)



The Legislature should show respect for resolutions passed by the 2006 Hawaii
County and State Democratic Party conventions, calling on the Legislature to
reform labeling laws which permit deceptive marketing of Kona coffee.

Finally, I would like to say that KCFA has put together an on-line petition in
support of SB661. There are now more than 2300 signatures on that petition. 1
have attached the text of the petition and copies of signatares Nos. 1-51 and 2251-
2301, as illustrations of the others, [Exhibit A to this statement.] I urge you to review
the petition on line and read some of the many comments that signers have added.
Two things you will see--1) the extent of opposition to “10% Kona blends” by non-
farmer Kona residents (there are only about 600 coffee farms and there are
hundreds more Big Island residents’ signatures) who resent the misuse of our
region’s name; and 2) the degree of ouirage from mainland coffee appreciators over
what current Hawaii law permits. I hope you will consider those comments.



